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of Americans think that it is rude to 
discuss money-related matters. Money is 

a taboo, people do not like thinking and 
talking about finances. Many even avoid 

discussing this topic within a family.1
70%

of American adults are struggling 
financially – with either large sums of 

debt, irregular income flows, and/or 
sporadic savings habits.257%

retaining rate of financial apps users at 
30 days period. it starts with around 23% 

retention hovers after one day of apps 
installation and drops by more than half 

after one week of using it.4
6%

of adult in US does not have basic 
knowledge about money management.

Moreover, about one-in-four
49% of Americans are financially fragile, 

unable to cope with a mid-size shock in a 
short period.3

49%

CURRENT SITUATION

1 Ally Bank
2 Center for Financial Services Innovation
3 Global Financial Literacy Excellence Center
4 CBinsights

https://media.ally.com/2015-11-24-Holiday-Tip-Most-Americans-Say-Social-Conversations-About-Money-are-Taboo-According-to-Ally-Banks-Money-Talks-Study
https://www.csfi.org/
https://gflec.org/
https://www.cbinsights.com/research/personal-finance-apps-strategies/


PROBLEM

Disengagement - collecting personal expenses 
is boring as a result the financial app retention 
drops off quickly.

Complexity - it takes much time and requires 
special skills to analyze personal financial data.

Sensitivity - usually people feel stressed to talk 
about personal finances due to its delicate 
nature.
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SOLUTION
FinNow allows its customers to enjoy the process of money management and 
make informed financial decisions.

As an AI-powered technological solution, on top of the critical features necessary 
for expense management, customers can benefit from the:

Custom 
auto-categorization

Automatic data input 
using speech to text, 

scan, auto-sync

Personalized and 
interactive 
analytics

Joint expense 
management within 

a group

Behaviorally 
informed 

notifications
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Data security and 
privacy



OUR TECHNOLOGICAL DIFFERENCE
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FinNow 

Raw data Personalizes
insights forming

habits

Automatic input 
AI

Raw data Just a “pie chart”
with standard
notifications

Semi-automatic input 

Existing money management apps 



UNIQUE VALUE PROPOSITION

Helps to automatize the money
management process, personalize 

analytics and achieve efficient financial 
decisions.

Allows live collaboration and 
tracking.

AI-POWERED TECHNOLOGY JOINT FINANCES GAMIFICATION
Makes money management

attractive, interactive and enjoyable.
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MARKET OVERVIEW

1 Global Opportunity Analysis and Industry Forecast, 2020–2027, Allied Market Research
2 FinTech Global Market Report 2020, The Business Research Company
3 Pulse of FinTech H2 2020, KPMG
4 State of Mobile 2020, APP ANNIE 7

The global personal finance management market is 
expected to reach $1.6B by 2027, growing at a CAGR of 

5.7% from 2020 to 2027.1

$1.6B MARKET POTENTIAL

FinTech is a hot area of investment in all regions of the 
world. Total global investments in 2020 recorded 

$105.3B with 2861 deals.3

$105.3B INVESTMENTS

In 2019, customers worldwide used finance apps for 
more than 1 trillion times. This is twice the recorded 

amount in 2017.4

1T TIMES

The global fintech market was valued at about $127.66 
billion in 2018 and is expected to grow to $309.98 

billion at an annual growth rate of 24.8% through 2022.2

$310B MARKET OPPORTUNITY

https://www.alliedmarketresearch.com/press-release/personal-finance-software-market.html
https://www.prnewswire.com/news-releases/global-fintech-market-value-is-expected-to-reach-309-98-billion-at-a-cagr-of-24-8-through-2022--300926069.html
https://home.kpmg/xx/en/home/insights/2021/02/pulse-of-fintech-h2-20-global.html
https://www.appannie.com/en/go/state-of-mobile-2020/


1 Federal Deposit Insurance Corporation 2019 Survey, Pew Research Center, CIA World Factbook
2 Census data, CPS Annual Social and Economic Supplement (March 2021)

TARGET AUDIENCE

TAM
All people aged 15-54 (173.6M) having a bank account and smartphone.
Approximately 7.1M households are unbanked in US counting around 
18.5M people. 81% of US adults have smartphone.1

SAM
FinNow targets the market segment including all people aged 25-39 (23M) 
with at least associate degree and medium+ level of income.2

SOM
Given the competitive market and FinNow competitive advantages, the 
potential market share of FinNow within 3 years will reach to 20%.
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125.6M

23M

4.6M

https://www.fdic.gov/analysis/household-survey/index.html
https://www.census.gov/programs-surveys/cps.html


COMPETITIVE LANDSCAPE
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COMPETITIVE ADVANTAGES

FinNow Mint Wallet Toshl Spendee

Data input and
categorization

Built-in learning
content

Making transactions and
payments

Personalized and interactive
analytics

Behaviorally informed
notifications

Gamification

Budgeting

Goal setting

Data import and
export/reports

Joint expense management
within a group
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The spider chart differentiates the competitive advantages of 
FinNow in comparison to the key competitors.



BUSINESS MODEL

FinNow is available for everyone with its
freemium model.

Free account

Monthly/yearly fee for advanced features
$33M

Annual revenue
from 1.4M

paying users

4.6M
users

20% of serviceable 
available market of 

23M people by 2025

11



Ensure constant engagement of 
new customers by improving based 
on feedback

· Insight based storytelling using digital 
  media
· Partnerships with public, private and social
  organizations
· Events to share experience, network and 
  find new partners

To achieve 20% of target (4.6M)

Hook consumers and establish  
trust by providing best first-run 
experience

· Active promotion using blogs, articles, 
  interviews, podcasts, etc.
· Media collaborations and press release 
  events
· Special offers for in-switching

To achieve 5% of target (1.2M)

GO TO MARKET
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WHAT
Provoke the interest among
potential customers

HOW
· Referral and invitation scheme to engage
  customer innovators
· Teasing digital campaign by storytelling

WHY To acquire 1% of target (230K)

PRE-LAUNCH LAUNCH NORMALIZATION



DEVELOPMENT STAGES

Purpose
Product adaptation to

the market needs,
developing new features

Growing the number of 
active users and designing new 

solutions

Development of initial
MVP with basic functionality

Testing the solution to justify 
scaling by gradually improving 

and adding new features

Scope Sizable customer group
in US (230K users)

Active customer base in 
US (4.6M users)

Small group of experts and 
potential customers in Armenia

Moderate customer
group in Armenia

Revenue Open sales Open salesNot for sale Not for sale

STAGE 1:
January 2020 - July 2021

STAGE 2:
July 2021 - August 2022

STAGE 3:
August 2022 - September 2023

STAGE 4:
September 2023
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MANAGEMENT TEAM

Mikayel Egibyan
CEO, Co-Founder
Applied mathematician and
   software engineer with 9+

   years in tech. Holds a MSc in 
   Visual Computing.

Founded Wolfram Research
representative office in Armenia. 

10+ big projects with 
international organizations.

Karlen Khachatryan
COO, Co-Founder
Business consultant with 11+

years of experience in business 
operations and auditing with

a PhD in Economics.

Founded KMG Consulting; a 
leading local business 

consultancy, accounting and 
audit firm in Armenia.

Arthur Tarloyan
CTO, Co-Founder
Experienced software engineer 
and architect with 8+ years in 

tech with a PhD in Physics.

Founded 4p1p software 
development company and 
delivered 10+ large scale 

projects.

Arthur Pokrikyan
CBDO, Co-Founder

Manager with 9+ years of 
experience in various industries 

with a PhD in Business 
Administration.

Managed Financial Literacy 
project at the Central Bank of

Armenia engaging 1400+ public 
schools and 12K+ teachers.

Victoria Furmanska
CMO

Marketing Experience 11+ years 
in International FMCG 
companies with solid 

background of new product 
launches on different markets.

Launched and promoted 15+ 
products in different markets (i.e. 

Ukraine, Armenia, Serbia, etc.).
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FINANCIALS
We are looking for funding to launch the fully functioning platform in 2023

Use of funds
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Operations
12%

Marketing
13%

Development
60%

$400K
Pre-seed

investment

Key financial projections for all investment funds:

$7MNet present value (NPV)

54%Internal rate of return (IRR)

4.7Payback period (year)

Other
15%



CURRENT EXPECTATIONS

Advisory Board Business and Technical 
Mentorship

Equity Investment
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Thank You

Contacts
Mikayel Egibyan | Co-founder, CEO

mikayel.egibyan@finnow.ai



 c FinNow - Personalized notifications (2021    )
youtu.be

FinNow - Joint finances (2021    )
youtu.be

 c FinNow - Automatic input (2021    )
youtu.be

 c 

FinNow - Automatic categorization (2021    )
youtu.be

 c FinNow - Advanced analytics (2021    )
youtu.be

 c 

USER CASES 

https://www.youtube.com/watch?v=ld73iZHc16E
https://youtu.be/vmF1hq5iObY
https://youtu.be/8c9UEeDf4ZI
https://youtu.be/m13pCcypxwc
https://youtu.be/LPOuYOZJ0t8

